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Some Alexa Dataé.
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and the rest?
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ÁMost users still arrive at a publisherôs web 

site from another web site or a link in an 

email (or RSS) and not from navigating 

their way around the publisherôs site.

ÁThere are lots of places to start the 

navigation, but in aggregate, the library 

web sites seem to account for a lot of the 

traffic
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Discovery Channels ïSenior User
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The Battle for Starting Points

ÁStarting points succeed by attracting 

market share of users and are funded by 

advertising, by subscription, by charging 

for inclusion in the index, or by the sale of 

additional services, like subscriptions or 

document delivery.

ÁLibraries have to compete with all the 

other starting points to maintain their 

brand and maybe their relevance.
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Unique Role of Library Web Pages

ÁThe only starting point with knowledge 

(across multiple publisher sites) of what 

the user is licensed to read 

ÁTechnologies heavily integrated with other 

starting points too

ÁIndividually, libraries make up a tiny 

proportion of referrals to publisher web 

sites, but in aggregate they are very 

significant indeed
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Lib-Tech in User Navigation
 How often do you think that technology deployed by your institution's library affects how you 

navigate to e-journals?
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Gateway to local and subscribed  content
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Web -Scale Discovery
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Primo 3 with bX article recommendations
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Web Scale Discovery for Primary Publishers

ÁEnhances 

discoverability of 

publisher content

ïUsers are linked out to 

full text on publisher 

web site

ÁDiminishes the case 

for the publisher web 

site as a starting point
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Web Scale Discovery for A&I Publishers

ÁSince discovery 

products only index 

the subscribed 

content, this must 

reinforce the value of 

the data in the index, 

and perhaps help 

guarantee the viability 

of the index itself

ÁLoss of brand ïonly 

the data, and not the 

starting point itself, 

will be seen.

ïUsers link out from 

discovery product to 

full text

ïUsers get only a 

subset of the 

functionality of 

specialist search
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Web Scale Discovery for the Library

ÁPotentially a very powerful tool that helps 

cement the libraryôs role in information 

discovery

ÁStill lots of competition!
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Thank You.

simon@sic.ox14.com

+44 7977 237550
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